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Online Safety – Information for Parents  
 

At Brierley, we understand the responsibility to educate our pupils in online 

safety issues; teaching them the appropriate behaviours and critical thinking to 

enable them to remain both safe and legal when using the internet and related 

technologies, in and beyond the context of the classroom. 

 

Our online safety curriculum is taught in the following stands: 

• Self-image and identity 

• Online relationships  

• Online reputation  

• Online bullying  

• Managing online information 

• Health, well-being and lifestyle  

• Privacy and security  

• Copywrite and ownership  

 

This pack is intended to provide parents with further information regarding 

popular online games and apps used by children.  
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A game’s age rating can be used by adults to make an 

informed choice as to whether or not a game is suitable for 

their child. The PEGI (Pan European Game Information) 

system rates games and, instead of indicating the level of 

ability required to physically play a game, it indicates the 

suitability of content for that age group. 3, 7, 12, 16 and 18 

are the labels that can be awarded to games and a variety 

of content descriptors such as violence, bad language and 

fear are used to further clarify why the label was assigned.  
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The biggest and most obvious risk of 

not following the age rating system is 

that children may view or hear age-

inappropriate content. Many games now 

include scenes of a violent or graphic 

nature which could be upsetting or 

considered too intense for younger 

players.  

Peer pressure has a large role to play 

in age rating being overlooked. Children 

don’t want to be the ones left behind 

and can put their parents under 

pressure to allow them to play a game 

beyond the recommended suitability, 

especially when all of their friends are 

playing it already.   

Playing a game with a label that is 

higher than their age can be viewed by 

some children as a challenge and to gain 

a good reputation amongst their 

friends. Kudos is attributed to the child 

playing the age-inappropriate game 

resulting in more children wanting to 

follow suit.  

In order for a game to be released on 

popular platforms, such as PlayStation 

and Xbox, game developers must pay 

for a PEGI rating. However, smaller 

development teams are sometimes 

reluctant to pay these fees and games 

are often released on other platforms 

such as Steam, without any age 

restrictions.  
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Be aware of children being vage around 

the content of what they want to play. 

If they are unwilling to supply you with 

information about what the game is 

about, this can be an indicator that you 

wouldn’t allow them to purchase it if 

you knew.  

There are plenty of indie games that 

can be bought using online stories that 

don’t necessarily have age restrictions. 

If you notice your child using sites such 

as GOG or itch.io rather than official 

channels such as Google Play Store, 

they might be accessing games that 

aren’t officially rated by still aren’t age 

appropriate.   

Your child might start using phrases or 

terminology that is new to them or 

mimicking actions that they have learnt 

from a game without realising their 

inappropriateness  

Be aware if suddenly you child wants to 

move the device that they play their 

games on to a more secluded area of 

the house away from adults. It is a good 

idea for your child to play online games 

in a shared area where you can see the 

screen.  

Setting up accounts with online stores 

requires bank account details. Keeping 

an eye on your bank balance means you 

will be able to tell if there has been a 

new purchase and can provide you with 

an opportunity to ask about what new 

game they’ve purchased.  
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If you’ve noticed a new game that your child has downloaded then use quality 

resources to make sure that your knowledge is up to date. Online websites, 

such as National Online Safety, can provide you with the information you 

need.  

Review your parental controls on the stories where you buy games from. 

Most sites allow parents to set parental controls to block games with certain 

age restrictions from being downloaded.   

Encourage dialogue with your child. You don’t want to be in a position where 

they won’t talk to you if something has made them feel uncomfortable in a game 

because they are worried they will get in trouble for playing the game in the 

first place.    

Talk to you child about what the game has been awarded a certain label. Debate 

the positives and negatives of playing a game and decide on some ground rules 

together.    
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WhatsApp is the world’s most popular messaging service, with around two billion users 

exchanging texts, photos, videos and documents, as well as making voice and video calls. 

It’s end-to-end encryption means messages can only be viewed by the sender and any 

recipients: not even WhatsApp can read them. Updates to its privacy policy in 2021 

(involving sharing data with parent company Facebook) caused millions to leave the app, 

but the new policy was widely misinterpreted – it only related to WhatsApp’s business 

features, not to personal messages.  
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TikTok is a video-sharing social media app which lets people create, view and download looping 15-

second clips. Typically, these are videos of users lip-syncing and dancing to popular songs or 

soundbites (often for comic purposes) enhanced with filters, effects and text. Designed with 

young people in mind, TikTok skyrocketed in popularity in 2019 and has featured near the top of 

download charts ever since. It now has around a billion users worldwide.  



 

9 
 

   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



 

10 
 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

Roblox is one of the most popular video games on the market. By 2020, the game’s makers 

were claiming that more than half of children in the USA play it. As a ‘sandbox’ title, Roblox 

offers a huge amount of creative freedom: it lets players create their own gaming 

experiences with the Roblox studio to build custom levels and games, which can then be 

shared with other players online. Roblox fosters creative thinking and enjoys a robust online 

community of fans.  
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Children use their imagination to build three-dimensional 

worlds with virtual building blocks in a digital, pixelated 

landscape. It is classed as a ‘sandbox’ game; which means 

players have the freedom to build their own creations with 

‘blocks’ they collect and also have the opportunity to explore 

other people’s creations with their characters. Players can 

choose from thousands of different ‘servers’ to join, which 

are created by other players, making every experience of 

Minecraft unique.  
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Snapchat is an instant messaging app which allows users to send images, 

videos and texts to people in their friends list. Once of Snapchat’s unique 

features is that pictures and messages ‘disappear’ 24 hours after they have 

been viewed; however, this content isn’t as temporary as many believe- with 

some users saving screenshots of using another device to take a photo of 

their screen. Snapchat have recently added ‘My AI’: a customisable chatbot 

with which people can chat and share secrets as well as asking for advice and 

suggestions of places to visit.  
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YouTube is a video-sharing social media platform that allows billions of 

people around the world to watch, share and upload their own videos with a 

vast range of content- including sport, entertainment, education and lots 

more. It’s a superb space for people to consume content that they’re 

interested in. As a result, this astronomically popular platform has had a 

huge social impact: influencing online culture on a global scale and creating 

new celebrities.  
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